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Department : Marketing 
Cost Centre : Consumer Insights
Project: Competitive Product Pricing Database Refresh – Data Entry Project

Objective:
Refresh an existing competitive product pricing database. This will involve reviewing competitor websites, cross-checking product codes versus codes in the database and entering certain key data such as:

· [bookmark: _GoBack]Code
· Brand
· Price
· Category
The candidate will follow a specific refresh protocol and will be instructed in detail by the insights team on how to execute. The expectation is that candidates will be able to cross-check at least 60 codes per hour and be working at least 8-hour workdays. 

Timeframe & # of People required:

6th of July until 14th of Aug. The deadline for the outsource portion of this project is August 14. In order to achieve this timeframe, and given the expected velocity of code completion, at least 4-5 candidates will need to be retained for the project. 

Candidate Special Requirements:
Candidates will be expected to work on their own hardware (PC) with their own internet connection. They will be provided with training on how to fill in the excel database, but basic familiarity with MS Excel and navigating websites is a must. English knowledge is also required.
Since the competitors are international and data must be collected from foreign language sites, English language is required as well as familiarity with google-translate functions is also a plus, but not a hard requirement as this will be part of the instruction.

Contact person : 
Karyanaki Lydia (karyanaki@ffgroup.gr) 21009699474
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